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Through the Line
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and On-ground
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Online
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Service
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Media
Advertising

Digital 360° integration

From campaign to social, we integrated all digital pl
atforms to enhance the effectiveness.



B ABNUTHRE

BURERS
e B BRI

BNUFERHAESR

an K& 1T 84 BRI
hB/ HBEZADN
ERERIEARE
EEERESEIR

fTiE &) (Campaign)
RENEANTT
EBETEE)(Event) 1T
BEREAEE(CRM)
it B/ BEKE

® i FE(Research)
@ Ri2iEE(Planning)

@ RESFXIE(Buying)

® HARFESEE
(SEM)

O FIEFRASHRIE
(Social)

® EEEE(Monitor)
@ LS HT(Analysis)

AL 2 B /AR R T
(Web Design)

F#& APP SE
BRERKEDSEAERIE
BRERFER
BRInEIERFRET
A G BET0aET
(UX / Interactive)
BRHRIREIE DT
(Data Mining)




" ¥ A A YAHOO! Bl i i%

&FERAB89 B 550 E
MERBUESE

Yahoo! Asia Big idea Chair
HERBRESARAR . BHARL - SBEREBRHE

FHEEX RS EBE
AHBERIREL RS  OAN SR ERY NS

Yahoo! Asia Big idea Chair
KEEE . Doritos Late Night Campaign
REODEMHEESEE . KFC Angry Dollar

4A Yahoo EIE#=
RIERETHAIEZRME!E . Old! Oh! Oh! Project
REFHAIFERAF I LERE | 'SER Fun Share APP

FENEERE
WBILRRETESR | REREMTERRIEEER
EESERESR . fMHEEREMERZLEER
MILERETEIRZR . Giordano Hi MV
4A Yahoo EIE
BIEEBMEEHESSE ;. 5EROPEN YOUR WORLD 100%)k ¥
RIET P EHEIRE | Yahoo!TE BEEALE
REOHESEE : Lexus GS Banner
BREREAIFERFEREE : Toyota 2012 S1EER ENEFAE
RIERBRSTHEIEEMENE | J5/ER Fun Share EE
REMEEIFERT R ZEME | Lexus Hybrid Power
REFHAIFERTAEEE  BERBEE BXANRER
FhEEIRE
BIEREIERESSE ;| Lexus All New GS
B PRTE 4B 251 8REE : Fiesta R u kiDdiNg mE?
HEN R ELEETHIRE | Lexus Hybrid Power
AR BT
HEHEAENE . 3SR Fun Share B3
HEERRTTIHE | JS/E/ROPEN YOUR WORLD 100%;j/k ¥

Yahoo! Asia Big idea Chair
AHE Merit : 5/E{ROPEN YOUR WORLD 100%)/k %

REEE

W




Work Hard




e )






3a

s - e et I
e R wri ,.

\) )
P oty







&
NS STRATEGIC
N &V
/&/o S &
&

ACCOUNT PLAN

CONNECTIVE
THINKING

ANALYTIC CREATIVE

TECH DESIGN

1,
S \/ Vo s
< W &,
Gp "o
4)
0

O
) ,{8‘
Ny PROFESSIONAL



' B e 1

E&

&..:::shk\
LY

X

% N

Y

AREAR

medi land



Play ];Iard




/// X7

-1

Ml
i

ECENLL S medi land






o
o8

\ ,\J v

-

P

e
-5

\

- 1

L

15

o
WL

- '

\ll‘;‘-.ﬂl'\lﬁ

=l

™ el
A



https://youtu.be/g5Csje-zpUqg
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Surprise Me!

Advertising, and Everything in Between. ESHFES 2 [E
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It's a Smart World

Invisible yet ubiquitous, small but mighty, unnoticed but life changing. Forty years ago the microprocessor was born, beginning the quiet but profound process which has radically
reshaped our lives. Today, thanks to the microprocessor, we live in @ smart world, can do smart things and make smart choices. We don't see them, but these tiny embedded
computers shape our world to a remarkable degree. From the cars we drive and tractors that till the fields, to the fresh food delivered to our shops, billboards that advertise and
machines that help us stay fit - they're the invisible brains that power our daily being. Long live the smart life.

Smart wind turbines
reduce the cost of access
to renewable energy

Smart energy systems analyse Retail signs that adjust to
and optimise energy consumption people’s age and gender

in commercial buildings Automated tractors till fields,

plant seeds, dispense

Intelligent traffic systems fertiliser and harvest crops

guide drivers away from
congested roads

Home entertainment
and computing

A— —

. . Digital security surveillance
Smart roads activate warning

. . system in hazardous weather
Exercise equipment

Point-of-sale terminal .
Vending machine In-vehicle infotainment
ATM GPS and satellite navigation

Medical devices send patient

data from their homes to Household devices | Pill bottles that know
physicians in hospitals MP3 Player and appliances if medicine has been taken i n t el N
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If | Tell you, You forget.

If | Show you, You remember.

If | let you Experience It,
You !
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Integrated Marketing Comm. Cross Media Comm.
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Let each platform do what it does best and work on its own terms,
but should also add something to the larger experience.
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distractions—so many that the 35-year-old Sunghi
fall off the radar, Even worsa, the Aquarium is almost SN
from the nearest train station. We had to find a way ta fttract

GPS PENGUINS NAVIGATE YOU
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ALL OVER JAPAN

to the Aquarium, We designed an augmented :& R E SU LT Aquarium attendance increased over
2] ihat laadt the way to the Aquarium. Our GPS penguins walk the previous month despite no change in exhibition content.
d firsts motion capture technology applied to penguins. Humans People spent on average 9+ minutes playing with the App.32%

mww-ﬁ‘sAﬂmﬁﬁamﬂm has to dois follow the penguins. of users opened it 7+ times. 93% of users recommended it to
friends/familles. Pepguins brought not only people, but also smiles.

N IDEA cet pengu

reality GPS system
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