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Week 1

1 minute creative self-introduction + 2
minutes of your understanding of
marketing & your wishes to learn in this
class

Syllabus explanation
What you need to know
Introduction

About me



 Why are you here?
 What do you care?
 How much do you know?



What you will learn Today

. To know each other from different perspective
in a very creative way

. How to prepare in this class
. What you will learn from this class
. The Essence of Marketing & the Environment



Not to teach ; Not to know
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Five Mindsets

Reflective Mindset: Managing self

Analytical Mindset: Managing Organization
Collaborative Mindset: Managing Relationship
Worldly Mindset: Managing Culture/Diversity
Action Mindset: Managing Change



OUR WORLD
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! | ! I'm going

to stand
\\ outside, so
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asks i am
outstanding




Golden Rule of Marketing
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« ANTTAREIZAIIKLS - Soft Science

» Design thinking or Social
experience engineering R=E "1HE,
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Questions to be Discussed

Challenges we are facing today

What is Marketing (definition, goals, scope)?
What is marketed?

ne Im
ne Ap

ne Core Concepts of the Marketing
ne Evolution of Marketing

portance of Marketing
plications of Marketing

ne KS

- of Marketing

Ethical Issues
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Week 1 Assighment

1. To write your failure resume no matter
from your life or schools; Give a specific
failure experience and lesson you have
learned from this experience.

2. Reading: Chapter 5 & 13 + Levitt, Theodore
1960, “Marketing Myopia,” Harvard
Business Review, 38, (July-August), pp 45-
56 + Group Assignment 1

3. Individual assignment 1: 2 most innovative
marketing cases
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