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Summer's newest power
dressing is white hot
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What we did-Model Contest with Vogue Taiwan
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Facebook Case Study
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Facebook Case Study

myDress.com.tw Case Study — Taiwanese e-
commerce business sees 15x ROI from Facebook

In order to combat a declining
registration rate and to increase ROI on
discounts, myDress.com.tw optimized
their page posting and ran Facebook
Offers.

» Ayverage ROI of 3x~10x for page post ads

claims for the Offer, 500 of them occurred
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Omni Channel
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Spring is coming




MISSROSSY

MISS ROSSY

/Vewﬂrf'/m/
KB - ,‘.. ‘;:__

BB _Fom L



Designer Partner

e
'.ll- ;*‘ Iy .:.u.I
e

'OUTFITS FOR CASUAL OCCASION

NOTHING FLA




F==o/E-EZTable

r - - I
The perfect fil for)
Female Supervisorg

READ & SHOP NOW =



HEA1E-EZTable

L T T S T T

—;,ﬁr




- 2akrEcE
| iFitE EAlice
| BAAE

)

WU 3 24 T MR e R T

I READ & SHOP NOW >




FEE-ICook

i,
W

<)
N

)



FEE-ICook

sHIAHER &g 8 ﬂgﬁ—ﬁﬁﬁgﬁﬁﬁﬂﬁﬁﬁﬂﬁﬁﬁﬁ& 4R ERFacebook ARSI
I(COCKEREME . FAltE "ARBASEE ) B - THEIIICOOKOZTH FFHFoxE8myDressE A4

R — RS E i EaE AR R E e
BT EFRMNERZE  SRRESERNBRFREIE A —EEHRRER - E4ERlRsiCO0KT R TR FoxE
BEMEREMNEEQA . MERICOOKEREERSEEA LSRN _E0eE RE R - —HEESE -~

” Q: B—RMTBRE AN SEE OISR 7
- A 21
\ = Q: MTEERE?
‘x‘"/f‘ A HNEER
Y Q: REREFME 7 B TEAMEES 2 FHBBEES 7
. A AHREE B BETEE . LR IERIR
2 Q : EREEREE 2
"\,h#f B A EnS ERERES 0k
s imns O B (E8) EANSESAEIEE-
ok A HEEMEEE . EE AT EREXD

el A EiEiE S B
DY JE 8 5e

EIE S AR BT A
PRk A 7 RA B




BBy SR i

Dcard 2L AR WERIAR  FZA e 2E S48

- TR
Bii #£€% Bonny & Read ﬁfﬁucu': i mEAF T

s ur Epkd
TR MR R wE A0CRERIE S2Family BuzzHand

ez 1hS fRER fal I3 AbicEHE EiEz] iEESE
tiog s hmog SHOPPINGSS  ZAHEA TE TVBS 3
BraEreEe Miceday
NS 86/ ] il e e Bonbons Zrdt
PopDaily R BT Bises] BabyHome S IS8T
HEER T EEH I R R

EESEN] TE RIS

Vacanza Accessory rEE AR mydress CMoney $&&5%

=i e

JOYCE ST e o FRAEFESE E=FHEE)
BEETT OL385 mmeagmss B
2= veryWed IEpKEEEE momolgiE

205 30 407
#ERfEFacebook Audience Insight, &8+ 20t +F&1 26, TEEEEOHHHEIERS

WFBEEE AL HMIsThis



MYDRESS % FHgER

Based on internet averages, mydress.com.tw Is visited

more frequently by females who are in the age range
41-50, have no children, are college educated and
browse this site from work.
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Based on internet averages, mydress.com.tw Is visited
more frequently by females who are in the age range
41-50, have no children, are college educated and
browse this site from work.
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REIﬂtiDnship Status Education Level
self-reported data from people whao list a relationship statu... The highest level of education reached based on self-repo...
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Job Title

MYDRESS % FHgER

Likely industries where people work based on self-reported data on Facehook.

Job Title

Personal Care

Food preparation and services

Murses

Production

Retail

Healthcare and medical

IT and technical

Education and library

Legal

Arts, entertainment, sports and
media

Selected Audience
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Travel Buffs

News Junkies & Avid
Readers/Entertainment & Celebrity
News Junkies

Beauty Mavens

Cooking Enthusiasts/Aspiring Chefs
Shoppers/Shopaholics

Movie Lovers

Home Decor Enthusiasts

TV Lovers

Foodies

Family-Focused
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User Behavior
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User Behavior
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User Behavior
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User Behavior
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User Behavior
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A story about airfryer
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The Change of Computing

Each New Computing Cycle =
10x > Installed Base than Previous Cycle

Exhibit 29
Each new computing cycle typically generates
around 10x the installed base of the previous cycle

Devices or users in millions; logarithmic scale
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The Change of Device

Mobile is the only media time that is growing

50% -

45% -

40%

35%

30%
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5%

U.S. Consumer Media Consumption Share
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26% 26% 26%
5%

TV Online Radio Print Other Mobile

W 20090 ®m2010 W2011 ®2012 ™ 2013
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The Change of Behavior
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The Power of Change
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Thank You!
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